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ABSTRACT
Regional Taxes and Retributions are a source of Regional Original Income
(PAD). One tax that has the potential to increase PAD is Advertising Tax. This study
aims to analyze how effective taxes are obtained to be managed and how much
contribution is given by advertisement tax to the increase in the Regional Original
Income of the City of Padang.
The research method used is a literature study and field study by conducting
interviews and documentation obtained from the Regional Revenue Service
(DISPENDA) of Padang City. This research is descriptive quantitative, namely
research by analyzing the size of the relationship between variables expressed by
numbers.
The results of this study indicate that Regional Tax is the biggest contributor in
Padang PAD from the total PAD. The effectiveness of Advertisement Taxes from these
five years shows that the criteria are very effective and the results of the Advertising Tax
contribution have not reached sufficient criteria.
Keywords: Advertisement tax, tax advertising effectiveness, the contribution
advertisement tax, the original revenue regional.

